ECONOMIC INTEL. UNIT CASE STUDY

DEMOGRAPHIC ANALYSIS REPORT

The Challenge

A five-unit rental property in Halifax’s South End was approaching the
end of its economic life. The owners were looking to redevelop with
multi-unit residential and wanted to maximise their retum on
investment with either rental apartments or condominiums. Since
people tend to want to live near others with whom they have a lot in
common, developing with the existing population in mind is a better
path to success than relying on the adage that “if you build it, they will
come.” To find out who their target market was, the owners tumed to
Tumer Drake for a Demographic Report.

Turner Drake’s Approach

Location is key in real estate, but the driving force behind a location’s
suitability for any development is the population profile. Tumer
Drake’s Economic Intelligence Unit (EIU) mapped the subject property
and generated three concentric circles around it, then used these
custom catchment areas to extract relevant data from national
demographic datasets.

From the vast amount of data available, our EIU detemined, in
consultation with the client, just what information was pertinent to the
residential redevelopment. They then used geographic datasets on
population trends, household incomes, education levels, household
and family structures and dwelling types, and extracted the figures for
each catchment area. Our EIU compiled data on rental apartment
units, including rental and vacancy rates, for the past 9 years in the
South End, and used Tumer Drake’s proprietary CompuVal®
Residential Database to compile average sale prices and sales
volumes for condominiums and all residential properties in each of the
South End and Halifax overall. The final step was to present it in a
format that was easy to digest... and which revealed the key facts and
trends for the area near the subject property. The client was provided
with a spreadsheet workbook housing all the data formatted for easy
reading. Our EIU created maps showing the dominant age group and
average household income at the Census dissemination area level and
average residential sale prices at a neighbourhood level for the area
surrounding the subject property. Finally, they pulled all the data
together into an Executive Summary, detailing the demographic profile
for the property, the target market for the redevelopment, and a
building profile of the ideal unit mix, sizes and pricing structure. They
also researched trends in multi-unit residential design and included a
list of some of the most popular trends in amenities.

Winning Results

By integrating geographically specific demographic data

with proprietary housing information and rental market

trends, Turner Dr?ke’s _Economlc Intelligence Unit was A TURNER DRACG

able to arm the client with the data needed to make an 'j\_' ‘ 'é SATNE LD

informed decision on their redevelopment with a S GiE L.
tomised profile of their target market: who they are Real Estate Counsallors, Brokers and Valuers

customised p 9 - y ’ personal, professional, productive

how much they have to spend, and how they want to registration to 1S0 9001: 2000

spend it.



